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MAXFOWLES Debut Luxury
Collection Aims to Elevate L. A.
Style
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Despite a clear sense ot style, Panisa never studied fashion. Her doctor and
lawyer filled famaly viewed 1t as fnvolous, so as 1t'to counter her natural
passion forit, she went into dentistry, while Max, who previously worked 1n
real estate remembers his appreciation for clothing even as a toddler, when his
mother dressed him in stylish outfits from Harrods. “He always loved 11,
Pansa laughs, “His sister 1s more of 2 bohemian and she hated 11, she's like,
‘You destroyed my childhood!"™ After meeting 1n London, the two embarked
on a new path 1n fashion design before moving to LA to pursue the California
dream. Panisa sketches while Max uses his eye for detail to perfect preces. “He
can soc [when] the stitching 1sn't nght, the button hole should be higher up.
He argues wath his tailors,” Pansa says mischievously. But such obsession
with perfection 1s key to their vision. *|We're] very much dnven by what
Panisa would love to wear and what | want to see herin,” says Max.

With 2013's spring collection 1n the works, plans to delve into menswear and
the opening of 2 boutique next year, Max and Panisa wall be keeping busy.
Where wall the flagship store be, you ask? LA of course. | There are] so many
T-shirt and jeans companies,” says Pansa. “L.A. needs this kind of brand.™

MAXFOWLES winter collection will retail in LA at Revolve Clothing, Eyse
Walker, and Ron Herman. Pleces range from $240 10 §2,530.




